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Assisi Tour s.r.l. semplificata
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Assisi (PG)

EXPLANATION OF THE IDEA

Assisi is between the most popular destination in the world
It represents a great
opportunity for our regional
tourism development
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Swot Analysis
STRENGTHS POINTS

*Full management of the purchasing process
through the web;

*Mix of tourism services provided by
separate companies;

«Visibility increased for territorial tour
operators;

*Competitive Service Pricing

OPPORTUNITIES THREATS

*Assisi is the fourth well known tourist eIntroduction to taxation
destination worlwide *Travel agencies competition
*Events and local marketing actions

*Expo 2015
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What offers?




