Vita Juice




Our idea consists of producing a natural product, a 100%
natural and healthy juice without preservatives. Vita Juice is

made from lots of different fruits of our local areas.
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Some of our fruits




Vita Julce

Drink NATURE for aBETTER life

We used the logo Vita Juice because the term ‘Vita’
signifies life itself and guarantees a healthy outcome. The logo
uses three vivid colours, green, yellow and orange, all of which

are found in nature. Thus, our slogan is “Drink Nature for a
better Life”
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His tasks INCIude plarming and omanisng production
SCTETUIES, ESTEEETY OUEC] AN MESOUTES IegUTETETE,
estimating, negofiating and agreeing budgets and Tmescales
Wit clients and Managers delermining quality conml
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Market Research

Methodology: The results are traced from a research based in four different countries (Greece, Portugal, Turkey,

Croatia) in order to take account of the different needs of our target.

- Do you consider natural juice necessary in your life ? (A lot - 65.7%; Quite a lot - 34.3%, Not at all - 0%).

-Which fruit would you prefer for your natural juice? (Cranberries - 5.7%,Apple - 0%, Blending different fruits - 42.9%, Other
fruit - 51.4%)

- Would you prefer your natural juice made of organic fruit? (Definetely - 65.7%, Maybe - 25.7%, No -8.6%)

- Would you prefer your natural juice mixed with water? (In no case - 85.7%, Perhaps in some cases - 11.4%

Certainly - 2.9%)

- Would you like some harmless additives in your juice in order to taste

better? (Certainly - 11.4%, Maybe - 31.4%, In no case - 57.1%)
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#1t’s natural
#lt’'s healthy

#1t's made of pieces of fruit which haven’t passed the quality test

to be sold in the market
# The bottles are made of recycled material
4 A new design for the bottles

#lt |s an affordable product
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ad Manufactured with fruits of each country (Country of TBG)
#lt’'s of easy transportation and consumption
#lt’'s of good quality
#1t’s a thermical bottle

# Our company has typical fruit from b countries
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Type of company

Limited company, which is responsible for its own actions.
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Company headquarters

The headquarters of our company is in Kizilay in Ankara . Our

registered and administrative office is there.

The criteria for choosing Kizilay is its strategic location to
reach thousands of people working, shopping or walking

around there.
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Advertising strategy

We have a website and social media account like Facebook
and Twitter, and you can get information from our website,
and also from banners on other related websites, like weatlhty

lifestyle blogs, and youtube.
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Advertising strategy

We have a partnership with a company that makes our bottles;

Other agreement with other that makes labels, several ones
with

fruit producers and one with the chemical suplliers.
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Sureaucratic process

Invest.gov.tr
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Three-year budget estimate

CEISCHICIty I 23%  50% 50% 500,00 6000,00 6000,00 6 000,00
‘Fuels e 23% 100% 200,00 2400,00 2400,00 2 400,00
Water e 6% 40%  60% 500,00 6000,00 6000,00 6 000,00
‘Traveland Stays = 23% 100% 500,00 6000,00 6000,00 6 000,00
‘Personal Transportation ™ 23% 100% 100,00 1200,00 1200,00 1200,00
_ 3% 100% 10 000,00 120 000,00 120 000,00 120 000,00
‘Communication = 23% 100% 500,00 6 000,00 6000,00 6 000,00
insurance 100% 1 000,00 12 000,00 12 000,00 12 000,00
_ 3% 100% 200,00 2%400,00 2400,00 2 400,00
Otherservices = 23% 100% 100,00 1200,00 1200,00 1200,00
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Financial requirements

Initials Justification Value
installations For the manufacture 20,0008
of pulp '
Equipment For the manufacture
(machines) of pulp 25.000€
Total 45.000€
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Cost of Goods Sold and Consumed Materials
(per year)

Juice 500ml 1,50€ 15.000 22 500 0,50€

Juice 1l 10.000 30 000 0,50€

o



CONSIDERATIONS AND THANKS

Participating in this activity made us mature as people and

gave us professional skills. So thank you ERASMUS+
project.Thanks to experts Mr.Altheo Valentini, Mr.Pieter van
Schie and Mr.Sergio Fernandes. Thanks to our teachers who
have devoted their time and helped us. Finally, thanks to our
schools that applied for this European Union programme.

Thanks for meeting you all!!
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