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April 13th

Arrivol day

April 14th

The participants of the 5th meeting were the followírq teachers ond orgcnisotions representotives:

Sergio Fernondes (Portugol),
Sónia Pereira (Portugo!),
Pieter Von Schíe (DFOIW2W, The Netherlonds),
Corlo de Vreij (DFOLWZW, The Netherlonds),
Volentina Chaníno (Efvet),
Aysun Akkon Memis (furkey),
Ldle Yrldrnmhon (ïurkey),
Koroy Yeter (Turkey),
Cigdem Isík flurkey),
Antonio Zarr,ic (Crootia),
Alexondro Nikiforidou (*eece),
Morios Vlochos (Greece) and
Eff ie Popadopoulou (Greece) -

lÀoreover, there were t5 students from Portugol, Turkey, crootio ond heece.

The focotion of the meeting wos the confererrce room of Componilte Hotel, in Bredo, The Netherlonds, os
our office in Papendrecht ís not big enough for hosting such on omount of people.

On 15th Apríl the Netherlonds representotive of 'DFOIW2W-, Pieter van Schie & Corlo de Vreij
welcome the TBG delegotes. Pieter is the moderotor of the 2 host days ond introduces himself, his
colleogres, his orgonizotion ond outlines the progromme for the next two days.

A Peezi Presentotion 'Introduction of the 5t. Dutch Foundation of Innovotíon Welfore 2 Work' ís held
Importont notelossignment wos that eoch student hod to stort-up a personol twitter occount, moke o
smoll bio and picture ond goin l,OOO followers os son os possible...

In the firsts presentotion the Dutch Culture is exploined by Pietee. Topics covered arez
- ïhe differerc,ebetween The Netherlands ond Hollond
- Why your ore Dutch?

Thís is followed by presentotion 'How to create o successful compony' by ÀÀr drs. R- Gielkens, o young
ond successful multi-entrepreneur

The importatrce of ínternotionolizotion of o successful compony ond the steps to do so Ís otso covered by
AÀr drs. R. Gielkens.

After the coffee breok ÀÀr Altheo Valentini of EGrnA Presents i{odule 4



After the lurch breok 2 interoctive Proctice by Doing sessions *ur" piortn"d. fh" fi.rf *io, ïUat tt"
Collabourotion' is a grouP session were sfudents ond teochers together hove to solve on'olmost impossible
problem' House Rules;

- Be Honest
- No ldobile phones allawed
- No Toilet vísits allawed

Ideo of the ossignment is the metophor with storting-up o compony and the reloted probtems you hove to
solve, the mindset you need (work hord, you con do it). Duríng the session the feochers ond students ore
supported by típs ond tricks of the workshop troiner. At the end the solution is found ond the' ieel of
success' is creoted-

The Interoctíve Session [Àe, ÀÀy Plon / Your Plan / Our Plqn '6o Do' retotes to the plan of the teocher
(Píeter) ond the goals he hos set in his young tife on school (rot wontirg to go to school), on his journey
to work (not ínterested to work), pursueing his dreom of becomirE o professionol footboll player (o simple
goal, but unrealistic in the end). Explained is how you can adopt your gools, without losing your dreoms
(stortíng uP o own football club). Through o group sessíon each yourg person and teocher gets to know
each ofher better by answering guestíons (do you like school? Do you like entrepreneurshíp, do you !íke to
work? Do you use Twitter, Focebook, etc.) Through o veÍï simple session, by wolkirg to the left or right
side of the conference room evetyone gets insight in the wortd of the young person ord teacher
regording this project-

Network dinner ot'Het Kabinet' (Cily Centre Bredo)

Airi! 15th

We storted wíth port 2 of the'Dutch Culture exploined', reloted to each country seporotely. Further o
presentations were given on the Dutch Education System ond Entrepreneurship.
Aiter the coffee breok sessions were done duolly (coordinator meeting ond groups student meetings)
ÀÀinutes of the Coordínotor Meetirg will be sent seporotely. The content coveeedz
- Ensuring Qgality Controh
- Key /hilestones & Deodlínes
- Activitíes, Results & Objectives.
- Plonnirg Turkey ÀIleetirg (confirmed ot 5th (ArrÍvol) -9'h (Deporture) of ÀÀoy Ankora)
- ttAinutes

- Ensuríng guorterly reports

A generol remork: proposed chorges in the budget hove been opproved by the TB6-portners. Alt portners
agreed to sent the time sheets signed and stomped on the ?6th of June 2016- Formal contracts regording
stoff mehbers ore mondotory. Alt tosks have to be done before the ctosing of the schools in &eece,
Crootio, Turkey ond Portuga!.

The sfudent group sessions covered the relotion of the business ideos (l-ECBog, ÀÀom's Assistont, Vito
Juice ond Àiostro) to sociol medio markefing ond sellíng o product on the morket ptoce. The first
ímportont lessons were through the Workshops Personol Branding about your own brond:
- The Brand'I'- Who Am I ?
- Includirg Best Profile Pic / Bio
Explained wos thot it's importont to discover yourself ond that you ore a brond on sicto medio ond in life.
Of course this olso is the cose for the 4 business ideos.

During the whole second doy the students worked on their group assignments oround their business ideas.
House Pules:

- Be Honest
- lÀobile phones allowed
- Tailet visits allowed



The followirg components hod to be included:
- Decide on the logo ond colours to use
- Who is your torget group / audierc,e?
- write o short bío / description about your product, preferably a slogon
- Set up 2 socío! medio platforms related to your product
- Set up o website reloted to your product

The group ossignments were finished with o presentotíon of the business products on the Confererrce
AÀorket Ploce. Ïhe morket place selling wos finolísed with ttVE TV Presentotions of each 6roup wíth
their Business ldeo on the iÀarket Ploce through Períscope.

At the end of the LIVE presentotions students and teochers rated the products on the bosis of feel /
connection with the product wíth o stícker (greent I would buy it, orarge: ï woutd probobly buy it; red: I
will not buy it). Importont note; ttÀoin lesson: That the feel with the product hos nothing to do with the
guolity of o product, guality of the services ond presentotion. It has only to do with the demond on the
morket. The seller hos to lísten to the customer.

Network dinner of 'Asian Fusion Restauront Lo AÀerlino'

April 16th

Socio! ond cultural octívitíes

Apeil t7th
Deporture to home country

The mínutes were sent to oll the paÍtners ond its content opproved.

Dote: t8-O4-2Ot6 of the orgonisation

l0 - q - 2or ( Carla de Vreij,


